
> 31–94% of menopausal women worldwide experience disrupted sleep and insomnia
(published between 2017–2020)7-9

> Experiences of depression/mood swings are well described for menopausal women10-12

with 51–55% of menopausal women suffering from anxiety and depression (published in
2021)9

> Compared to women without menopausal symptoms in the same age group (US; 2005),
women experiencing menopausal symptoms reported:13

− Significantly lower levels of health-related QoL (HRQoL)
− Significantly higher work impairment
− Significantly higher impairment in daily activities

Menopausal symptoms also impact partnerships and familial relationships
> 23% of menopausal women reported feeling isolated from their family (UK; 2017)14

> 77% of spouses reported feeling negatively affected by their partners’ menopause
symptoms (US; 2018)15

Menopause is complex, with over 30 different clinical symptoms and
impacting numerous aspects of a woman’s life6 (Figure 1)

> For many women, menopause is a natural stage in life; menstruation will cease as a woman reaches the end of her reproductive life. This transition usually occurs
between the ages of 45–55 years and can last for up to 14 years1, 2

> Vasomotor symptoms (VMS) are the most common symptoms of menopause occurring in up to 80% of women3 and are approximately lasting for 7–10 years4

> Since VMS are common and associated with considerable impacts on women’s quality of life (QoL) and daily functioning, they are often the focus of menopause
discussion

> In addition to VMS there are many other factors associated with menopause that have a significant impact on women and wider society that make menopause
challenging. Such factors include other symptoms (e.g., sleep and mood changes) and impacts, social stigma, lack of awareness and support
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What more can be done to support menopausal women?

The wider impact of menopause

Figure  2. Factors that would influence midlife women to seek care for their menopause 
symptoms earlier (US, 2022)20

Workplaces need to support women experiencing challenging menopausal symptoms
> 57% of women experiencing menopause stated it would be important to them if a potential employer expressed a commitment to support employees

with menopause symptoms (US survey, 2022)21

> There are many sources of guidance for ways in which employers can and should support women experiencing menopause, such as:20, 21, 26, 27

> Women are affected by a wide variety of symptoms throughout 
menopause, that negatively impact their health and quality of life

> Menopause also impacts much more than the woman herself; with family, 
personal relationships and wider society also affected

> Social stigma makes quantifying the impacts of menopause challenging

> Increased education, awareness, and policies are needed to support 
women experiencing menopause across all aspects of their lives

CONCLUSIONS

OBJECTIVES
> To synthesize evidence on the burden of menopause beyond VMS, focusing on 

the impact of menopause on individuals and wider society.

> Literature searches were performed to expand on a targeted burden of illness (BOI) review of VMS associated with menopause (as reported in Malacan et al. 20235),
including searches of MEDLINE®, Embase®, MEDLINE In-Process, Health Technology Assessment (HTA) Database and the National Health Service Economic Evaluation
Database (NHS EED); assessment of existing literature reviews, an economic systematic literature review (searches performed in January 2022), a literature review on
the epidemiology of menopausal symptoms (searches performed in April 2021); Supplementary targeted searches in Google, Google Scholar and additional
bibliographic searches to identify evidence on the impact of menopause beyond VMS (performed in September 2023).

> The annual prevalence of moderate/severe poor sleep, in women during
menopause transition, ranged between 28–35%, and also occurs in the
absence of hot flushes (US; 1996–2012).16

− Significant risk factors included baseline severity of poor sleep (p < 0.0001),
moderate/severe hot flushes (p < 0.0001), anxiety (p < 0.0001) and
perceived stress (p = 0.016) in the adjusted multivariable model16

> Sleep disruption secondary to menopausal symptoms can lead to
carelessness, impaired alertness and amental acuity, forgetfulness and
decreased productivity at work; it can also affect daytime productivity, and
social and familial relationships due to lack of sleep, irritability and tiredness10

> In a regression model of menopausal symptoms to predict health outcomes
(US; 2005), depression and anxiety had the largest effect on mental aspects of
HRQoL as assessed by the mental component summary scores of the SF-813

Figure  1. Examples of menopausal symptoms

Sleep disturbances and mood changes can affect health and QoL
in menopausal women independently of VMS

Inaccurate media reports about hormone therapy
used as gold standard to treat menopausal17

Lack of 
accurate 

information/ 
education

Reluctance to prescribe hormone therapy:17

> Overestimating risks and contraindications
> Underestimating the benefit

Only 9% of 
women feel 
appropriately 
informed on 
menopause 
(UK, 2021)18

Lack of awareness 
contributes to 
high levels of 
social stigma

Social stigma and difficulties
quantifying or attributing
the impact to menopause,
means the societal costs of
menopause are likely to be
underestimated

47% of employed women 
who took time off due to 
menopause would not tell 
their employer the real 
reason (UK, 2017)14

26% of employed midlife women 
(50–65 years) felt their menopause 
symptoms negatively impacted 
their career (US, 2022)21

Social stigma High societal 
costs

Severity of menopause 
symptoms is associated 
with increased odds of 
reporting missed work 
days, reduced working 
hours, being sacked or 
quitting work (US; 2021).22

Only 64% of women 
feel comfortable 
talking to professionals 
about menopause (UK, 
2021)18

Only 49% of midlife women felt 
they had enough information to 
facilitate good decision-making 
(US, 2022)20

90.2% of women not 
taught about the 
menopause at school 
(UK, 2021)19

65% of women reported 
that their workplace did not 
have any accommodations 
for menopause symptoms 
(US, 2022) 21
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There has been increasing publicity around the challenges of menopause however, the portrayal of menopause in the media should be improved

> Some celebrities in the UK have created documentaries about their experiences of menopause to raise awareness; they presented evidence with input from clinical experts in a simple and visual way that women felt they could trust28

> Negative and stigmatized discourse in UK mainstream media (2010-2021) is entangled within the biomedical perspective (e.g., “decline”, “dysfunction”, “unpredictable behaviour”), which raises awareness but also exacerbates the taboo29

> Increased recognition and awareness results in increased demand for services, support and products. Some clinics have long waiting times and demand for therapies may surpass supply resulting in products becoming unavailable.30

> There is limited capacity to ensure information sources available to women are up to date in a synchronized and coherent manner.28 Additional service provisions are needed to provide all women with the support they need

17% of employed midlife women 
(50–65 years) had quit a job or 
considered quitting due to 
menopause symptoms (US, 2022)21

516,400 workforce departures and 1.7 million additional women at 
risk of leaving the workforce due to menopause symptom (US, 2022)21

60.8% of women not 
informed about the 
menopause before the age 
of 40 (UK, 2021)19

Menopausal 
women missed on 
average 3.27 days 
of work each year 
due to their 
menopausal 
symptoms (UK 
survey, 2017)14

The estimated cost associated
with menopause-related lost
productivity was $1.8 billion
(assuming a 10.8% rate of 
missing a day of work per year 
and a mean of 3 days of missed 
work annually)22

Direct and indirect costs, 
resource use and 
presenteeism are higher for 
women experiencing 
depressive symptoms during 
the menopause (US, 2005)13, 24

Sleep problems are associated 
with annual work productivity 
losses of $517–$524 per woman 
and $2.2 billion per year in lost 
productivity (US; SWAN database 
1995–2008 and Bureau of Labor 
Statistics 2019)23

METHODS

Create an open, inclusive and supportive culture with respect to menopause

Develop policies and guidance specifically for menopauseProvide training and general awareness initiatives

Offer flexible working arrangements

More accurate information on menopause, menopausal symptoms and treatments (Figure 2) should be made available to
women throughout their lifetime, starting from early education until the onset of symptoms and beyond
> Most women want the menopause to be taught at school (83.6%) followed by the doctor’s surgery (64.8%) (UK survey, 2021)19

> Good knowledge of the menopause, especially implementing educational programs and seeking care is related to improved health and better QoL
(Spain, 2020)20, 25

Symptoms occurring during menopause
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